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How it started 

• We ran a story on debunking the biggest 
COVID-19 vaccine myths, as part of a series 
of stories about vaccines and distribution.

• We were looking for ways to engage & 
inform readers on vaccines, their safety 
and where to get them.
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So we turned to Instagram

• We created this Instagram Story slide, 
using the slider tool, to ask folks how much 
they feel like they know about the vaccine.

• We reached more than 11,000 people and 
earned more than 1,300 responses to the 
poll (average response was right down the 
middle).
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Taking an extra step

• For every person who responded that they 
knew little to nothing about the vaccine, 
we reached out via DM and sent this.

• This included more than 250 people. (It’s 
quicker and easier than you think)
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Reactions (a sampling)

• “Thank you so much for the information!”

• “Thanks FREEP! There’s a lot of good info in here, like I 
wasn’t sure how to find out what/who the 
prioritization was, but this answered that. Appreciate 
it!”

• “Wow, thanks!!”

• “Thank u. Go wings.”

• “This is super helpful thanks so much!”

• “Great thank you for the resources! I live in 
Washington, DC, but my parents have been concerned 
about the lack of information in Michigan compared to 
other areas. I’ll forward the information!”

• “Wow this is amazing! Thanks for following up. I’m 
really happy to see this type of initiative to debunk the 
myths and to provide accurate information.”
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Takeaways

• This gets to the heart of our social audience strategy as we 
try to build subscribers: Meet people where they are and 
build relationships.

• Reinforce positive experiences with your brand, regardless of 
the platform, to build loyalty and trust over time.

• Think about long-term plays as well as short-term.
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